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A People’s Manifesto for Birmingham 
 
Who are the Greener Birmingham Coalition?  
We are a coalition of environmental organisations working across the city 
of Birmingham to drive action that improves our shared environment. We 
want to inspire enduring change to the way our city’s residents live, our 
environmental impact and the way we engage with and manage our parks 
and green spaces. 
 
Why a People’s Manifesto? 
2019 is designated as the Year of Green Action by the Government. The 
aim is to generate interest in green action, to create momentum, and to 
inspire more people from all backgrounds to take actions that improve the 
natural world. 

Birmingham is undergoing major transformation with developments that 
will shape the city for generations to come. Each could significantly 
improve or worsen the natural environment in the city, impacting the 
health and wellbeing of everyone who lives and works here.  

As a coalition we want to ensure that all residents and communities in 
Birmingham have a say in the way our city develops. After securing 
funding from the National Lottery’s Awards for All programme, we were 
able to engage Birmingham citizens with the Big Green Conversation. The 
survey was available online and representatives from the coalition 
attended a wide range of community events including; Eid celebrations, 
Eco Fest at The Midlands Arts Centre, Simmer Down and Return to Nature 
Festival. 

The survey focused on what citizens believe should be the priorities for 
businesses and Birmingham City Council in improving the natural 
environment along with what actions they will personally take. Over 95% 
of respondents believe it is important for their neighbourhood to be 
environmentally friendly, with over a quarter stating green health benefits 
as a reason followed closely by concerns of environmental impact. This 
demonstrates the need for us all to work together for a greener 
Birmingham.  

“Our future depends on a clean, green environment”. (Respondent quote). 
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How do we create the kind of city that people want to live in? 
Over the summer of 2019, 673 people from across the city have joined in 
the Big Green Conversation. Their views and suggestions have been 
analysed by The Active Wellbeing Society: the full report is included in 
Appendix i. Below are the key findings and asks that people have of the 
city’s businesses, the city council and their own commitments. 

The Big Green Conversation identified a wide range of concerns and 
suggestions, but three main themes emerged that were repeated 
throughout the survey: 

● Protecting green and blue spaces 

● Improving sustainable travel 

● Tackling plastic and waste 

“I think it is very important that Birmingham is a green city, there is a 
fantastic amount of green spaces and species and we need to improve 
these and ensure wildlife can thrive”. (Respondent quote) 

 

“Our city at the moment seems to me to be dominated by the needs of 
vehicles. I think it’s time to improve the availability, reliability and 
frequency of public forms of transport.” (Respondent quote) 
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Birmingham City Council 

The survey asked respondents what they thought Birmingham City 
Council’s priorities in relation to improving the natural environment should 
be in the next five years. 88% of respondents felt it was important or 
very important that Birmingham City Council prioritises the environment 
in all decision making. If we lose the budget to look after our open 
spaces, they will become more overgrown with fewer staff and facilities, 
and will risk attracting litter, fly-tipping and anti-social behaviour. 
Birmingham City Council needs to find other models of supporting and 
funding our green spaces and all new developments need to ensure that 
new residents have access to quality green spaces on their doorstep. 

With major developments planned for the city and the threat of climate 
change, it is becoming increasingly vital to make a plan for protecting the 
natural world and for Birmingham to be a regional and national leader on 
environmental issues (a priority identified by 63% of respondents).  

Birmingham has extraordinary natural heritage which includes over a 
million trees and 3,700 hectares of public space. But this rich and diverse 
array of flora and fauna is in danger, with development pressures posing 
the biggest threat. 91% of respondents thought it was important for the 
Council to prioritise the planning for nature by making the majority of the 
city green and connected through green and blue infrastructure.  
 
The planned regeneration of Digbeth and the Smithfield market is an 
example of where the Council can play a crucial role in ensuring nature is 
at the heart of developments, working with developers to create 
connected green spaces. With so many new developments across the city, 
67.3% of respondents felt that there was an urgent need to introduce 
new required building code for all developments with high standards for 
biodiversity and sustainability.  
 
All types of waste are strewn throughout our, streets, parks and green 
spaces, making these areas unattractive and unwelcoming. Plastic waste 
is a particular problem and in order to tackle this, 86.9% of respondents 
felt it was very important or important that single-use plastic is banned. 
Birmingham City Council has already committed to tackling plastic waste 
on council owned property as highlighted by the Plastic Free Birmingham 
Inquiry report but this needs to be widened out across the city. 
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Birmingham city centre is already 4 degrees warmer than surrounding 
areas due to the urban heat island effect. Climate change is likely to 
continue the warming of the city along with more extreme weather 
events. 86% of respondents highlighted the importance of Birmingham 
committing to becoming carbon neutral by 2030, a target that was 
identified by the Council when passing the climate emergency motion in 
June 2019. 
 
Transport was a common theme identified by respondents (26.2%) with 
an emphasis on public transport and in particular making it more 
affordable. Active travel was another common theme with a particular 
focus on the need for a more joined up cycle network. 86% of 
respondents believed priority in the city centre should be given to 
pedestrians and cyclists.  
 

“Create cycle lanes along all major roads, linking outlying areas to the 
city centre” (respondent quote). 

 
 

 
 
What else do you feel Birmingham City Council should look to deliver and achieve over 
the next 5 years? 



 

www.greenerbirmingham.com  

 
 
What would people like businesses to do?  
In order to create a greener, cleaner Birmingham, we need businesses on 
board. As the buyers of goods and services, we asked respondents what 
they thought business across Birmingham should be doing to help protect 
the environment.  
 
Respondents were asked to select one option from a range of themes. 
However 36.2% of respondents selected all options, suggesting that 
respondents felt businesses should be taking a broad and wide reaching 
approach to addressing environmental issues.   
 
Over 75% of respondents thought businesses should be supporting the 
council to adopt policies that improve and protect the environment. 
Ending single-use products (72.8%) in the supply chain was another area 
respondents identified as an important aspect that businesses should be 
addressing, followed closely by businesses managing their land to benefit 
nature (71.2%).  
 
Again transport was a common theme highlighted by respondents, 
especially the idea that businesses need to support employees in making 
the modal shift from cars to public transport and active travel. 
 

“A commitment to promoting active travel for employees, and to 
flexible working to reduce the number of commuting journeys made.” 
(respondent quote) 

 
Another theme to emerge was that of waste management (23.2%), with 
an emphasis on the need for businesses to improve recycling and reduce 
the amount of packaging.  
 

“Encourage recycling at work”. (Respondent quote) 

 
 

“Eliminate unnecessary packaging, if absolutely needed then 
environmentally friendly”. (Respondent quote) 
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What will individuals commit to doing?  
It is important that the citizens of Birmingham play a role in protecting 
our environment and that’s why we asked respondents what 
commitments they personally make or are already doing.  
 
Over 75% of respondents felt making space for wildlife in their garden 
was something they were able to do, followed by 71.7% choosing to 
reduce their car use. Waste was another area individuals felt they could 
make a change, with over 68% committing to giving up single-use 
plastics. Carbon reduction was also noted with 63.9% wanting to reduce 
their own carbon emissions. 
 
When asked what else they would commit to doing, 25.6% highlighted 
the need to move to a more plant based diet. 
 

“Eating a more plant-based diet”. “We have as a family gone fully 
vegan”. (Respondents quotes) 

  
Continuing the theme of transport, 20.8% of respondents when asked 
what else they would commit to doing, identified travel as an area they 
need to prioritise. In particular respondents highlighted the need to cycle 
and walk more, reduce the number of flights and giving up their car. 
 

“Walk and cycle to work”. (Respondent quote) 

 
Another emerging theme centred around the concept of conscious living 
(15.2%) and respondents wanting to become more environmentally 
conscious, for example by “eating more local produce… making my home 
more energy efficient..” as well as “buying more sustainable products…”.  
 
 
 
 
 
 
 
 
 



 

www.greenerbirmingham.com  

 
Conclusion  
Through The Big Green Conversation it has become clear that citizens 
want to live in a city that puts the environment at its heart. Throughout 
the survey three common themes were identified; protecting green and 
blue spaces, tackling plastic and waste and improving sustainable travel. 
Travel and public transport was something that respondents felt should be 
made a priority. The majority of those taking part stated health benefits 
and environmental impacts for reasons why it is important for the city to 
be environmentally friendly.  
 
As well as businesses and Birmingham City Council taking action to 
improve Birmingham’s natural environment, respondents identified key 
actions they would personally commit to undertaking.  
 

“Listen to people's ideas and work as a community”. (Respondent quote) 

 
 
Thank you 
We would like to take this time and space to express our gratitude to 
those who have helped, supported and taken part in The Big Green 
Conversation. 
 
We thank The National Lottery’s Awards for All programme for granting us 
the bid so we could reach a diverse audience through the project and to 
The Active Wellbeing Society for analysing the data.  
 
A special thank you to all the respondents who have taken the time to 
take part in the conversation and to the Greener Birmingham members 
and Birmingham City Council for supporting the project.  
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1. Summary 

The Big Green Conversation survey is a public consultation piece from the Greener 
Birmingham coalition who are a consortium of environmental organisations working across 
the city of Birmingham, UK to create spaces for wildlife and people (see picture below for all 
members). This report presents the main findings from the Big Green Conversation survey, 
which had 673 respondents.  

The survey was open to all of the public and not designed to be statistically representative of 
Birmingham’s population; it reflects the views of the people who chose to respond. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Picture 1 
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2. Introduction 
Greener Birmingham created The Big Green Conversation survey, to gather the public’s 
views on what kind of city citizens want to live in by filling in a short online survey. 

This survey was in the form of google survey hosted on Greener Birmingham’s website, 
which acted as the main channel for the public to respond to the consultation and comment 
on the proposed changes.  

Questions centred around Birmingham based organisations and what can be done to 
address environmental challenges e.g. “In your opinion, how important is it that Birmingham 
City Council addresses the following over the next 5 years? What else do you feel 
Birmingham City Council should look to deliver and achieve over the next 5 years? In your 
words”. 

This report is an analysis of the survey responses. These findings will help form insight for 
Greener Birmingham. 

 
2.1 Representativeness and consultation approach 
The consultation survey was open to all of the public; it was not designed to be statistically 
representative of the Birmingham population. Therefore, it is important to highlight that the 
results will largely only reflect the views of those who chose to respond.  

2.2 Format of report 
One of the fourteen survey questions required a response this being Question Four: In your 
opinion, how important is it that Birmingham City Council addresses the following over the 
next 5 years? In which the responses were plotted on a matrix/likert scale. Questions 10 & 
11 were not included due to their suitability for this report. 

The other thirteen questions were all optional. Not all of the respondents answered all 
questions, so the number of respondents varies per question. The percentages are based on 
the total number of respondents to the question, not the consultation overall; i.e. 
respondents who did not provide a response to the question are excluded when calculating 
percentages. 

For some questions, respondents could choose more than one answer, so the percentages 
will not add up to 100%. 

 

3. Total Responses and Demographics of Respondents 
There were 673 responses to The Big Green conversation survey. 

310 of the respondents gave a Birmingham postcode. 

 

3.1: Age, Ethnicity 
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Under	16	 16-25	 26-35	 36-45	

46-55	 56-65	 Over	65	

Table 1: Breakdown of respondents age with percentage included 

 

 

 

 

 

 
 

 

Out of 381 responses, 36-45yr olds 
were the survey’s biggest 
respondents (22.2%) closely 
followed by 46-55yr olds age band 
(19.9%). Under 16 represented the 
smallest portion of respondents 
(1.8%) followed by 16-25yr olds 
(8.9%). 

 

Figure 1: 3D Pie chart depicting age bands of respondents 

 

Ethnicity 
Out of 381 responses, most 
responses were from those of White 
ethnicity (90.2%) with Asian or Asian 
British (4.3%), 
Black/African/Caribbean/Black British 
was the least represented group 
(1.2%). 

 

 

Figure 2: Funnel graph with visual depiction of Ethnicity breakdown 

 

 

 

 

Row	Labels	 Count	of	13.	Please	let	us	know	

your	age.	This	will	make	sure	we	

know	we	are	representing	the	

views	of	the	whole	city.	

Percentage	of	

Respondents	

Under	16	 7	 1.8%	
16-25	 34	 8.9%	
26-35	 68	 17.8%	
36-45	 84	 22.0%	
46-55	 76	 19.9%	
56-65	 66	 17.3%	
Over	65	 46	 12.1%	
Grand	Total	 381	 1	
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3.2: Location based– postcodes of respondents 
Figure 2: Treemap with visual of respondents’ postcodes  

 
From 381 responses, 13% the largest portion can be attributed to B30 postcodes, B13 
ranked second (8.9%), B29 closely followed (7.6%) as well as B14 (6.8%) illustrating a large 
portion of responses were from the south of the city. Out of 381 responses 18.6% where 
from outside Birmingham. 

 
4. Findings – Question 2 

 
Is it important to you that your neighbourhood is environmentally friendly 

and is considered to be 'green'? 

 

Question 2 is worth considering in terms of responses when putting other answers into 
context and potentially identifying what type of audience has been involved in this survey. 
For example 97.3% believe it’s important to be environmentally friendly this could indicate an 
already prior and established interest in the environment therefore giving some answers 
more background. 

 

Answers		 Count	of	2.	Is	it	important	to	you	that	

your	neighbourhood	is	environmentally	

friendly	and	is	considered	to	be	'green'?	

Percentage	of	

Respondents	

Yes	 639	 97.3%	
No	 18	 2.7%	
Grand	Total	 657	 1	
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5. Findings – Question 3 
WHY is it important to you that your neighbourhood is environmentally friendly and is 

considered to be 'green'? 

 

Question 3 was a further question to question 2 where respondents were invited to express 
why they had given the answer previously. 568 respondents gave further explanation 
compared to the initial 657 responses. It is worth noting it would appear most respondents in 
question 3 appeared to respond positively respond to question 2. 

The theme ‘Green Health Benefits’ was consistently themed throughout the answers and 
had a 25.7% share of the answers. Green health benefits refers to answers where 
respondents are mentioned the benefit to their health this could be mentally, physically or 
socially from the environment around them. For instance: 

“For physical and mental health; and to promote a feeling of inclusive civic pride and 
responsibility.” 

“Green places are more pleasant, pleasurable places to be and have a beneficial effect on 
mood, health and activity.” 

“Because it's not healthy for people to be separate from "green" environments. People 
live richer lives for many reasons when well-connected to natural spaces. Not just better 
mental and physical health, but to become attuned to the ways of nature and learn how to 
live in harmony with them. Cities generally create a terrible disconnect from nature, and 
urban dwellers tend to insulate themselves from natural processes.” 

The second theme was termed ‘Environmental Impact’ with 17.6% of responses related to 
this theme. These were responses that had an environmental focus as to why respondents 
thought their neighbourhood should be environmentally green and considered to be green. 
Here are a few examples of the feedback we received: 

“I want to live in a vibrant city and not have to breathe in emissions that reduce health 
and cause climate change. Fewer cars on the road in general would reduce noise 
pollution too with buses also being a major contributor.” 

“To reduce air pollution and climate change, to encourage biodiversity and wildlife, to have 
healthier lifestyles, as a legacy for future generations, to offer spaces for playing, relaxing, 
socialising, exercising.” 

Other emerging themes included Future planet, Greener Neighbourhoods and Protect the 
planet. Future planet as a theme made up 16.5% of the responses closely following 
Environmental Impact. Responses within this theme made particular reference to such 
words as: future, next generation, survival and children. Please see below for a few 
examples of responses from this theme: 

“Because it's really important for all of our futures” 

“Our future depends on a clean, green environment.” 

Greener neighbourhoods (13.6%) and Protect the planet (9.5%) made up the top five of 
themes. With respondents included in greener neighbourhoods referring to how they’d like 
their local area to be greener, a nicer more pleasant place to live. 
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“Because nature is good for us all and I believe greener neighbourhoods are happier 
neighbourhoods.” 

And respondents themed under Protect the planet, (closely linked to Future planet) gave 
responses like: 

“Because our world is at risk. We need to protect our ecosystems, reduce global warming, 
reduce carbon emissions, make air safer.” 

 

6. Findings – Question 4 

 
In your opinion, how important is it that Birmingham City Council addresses the 

following over the next 5 years? * (Build a central park in Birmingham) 

 
Out of 672 responses collected, 34.5% of respondents deemed this as a very important 
issue to address, with a further 32% seeing the building of a central park as an important 
issue. A lower percentage of 16.7% of respondents weren’t sure on this issue and 16.8% 
viewing the building of a central park as not very or not important at all. 

 
Question 4a 

 
In your opinion, how important is it that Birmingham City Council addresses the 

following over the next 5 years? * (Plan for nature by making the majority of the city 
green and connected through green and blue infrastructure (rivers, trees, canals, 

hedges, green roofs etc) 

 
For question 4a, a total of 670 responses were collected. A strong majority of 70.3% 
answered very important in terms of favouring a plan for nature by making the majority of the 
city green and connected through green and blue infrastructure to be addressed. A further 
21% of respondents viewed the plan as important. 5% were not sure with only 3.1% 
responding believed a plan for nature and making the city green was either not very or not at 
all important. 

Question 4b 

 

In your opinion, how important is it that Birmingham City Council addresses the 
following over the next 5 years? (Be a regional and national leader on environmental 

issues) 
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670 responses were collected in answer to Birmingham City Council becoming a regional 
and national leader on environmental issues. 63% of respondents believed this was a very 
important issue to address with a further 21.8% choosing important as their response. 9.3% 
selected not sure and 6% viewed being a regional and national leader on environmental 
issues as either not very or not at all important. 

Question 4c 
 

In your opinion, how important is it that Birmingham City Council addresses the 
following over the next 5 years? (Give priority in the city centre to pedestrians and 

cyclists) 

 
57.9% of 670 responses analysed deemed giving priority in the city centre to pedestrians 
and cyclists as a very important issue. A further 28.2% viewed it as important on the other 
hand 5.8% deemed priority in the city centre to pedestrians and cyclists as not very or not at 
all important. 8.1% of respondents voted not sure. 

Question 4d 
In your opinion, how important is it that Birmingham City Council addresses the 
following over the next 5 years? (Introducing a new required building code for all 

developments with high standards for biodiversity and sustainability) 

 
670 answers were collected for question 4d. 67.3% of respondents viewed introducing a new 
required building code for all developments with high standards for biodiversity and 
sustainability as very important with 22.5% responding important making a high portion of 
this question. 6.7% of respondents weren’t sure and only 3.4% of respondents thought 
introducing a new building code for all developments was not very or not at all important. 

Question 4e 
 

In your opinion, how important is it that Birmingham City Council addresses the 
following over the next 5 years? (Ban single use plastics) 

 
Out of 670 responses, 66.7% of respondents thought banning single use plastics was an 
very important topic. A further 20.1% more of respondents deemed the issue important. Less 
than 7% viewed banning single use plastic as either not very or not at all important. Just over 
7% were not sure on the question posed. 
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Question 4f 
 

In your opinion, how important is it that Birmingham City Council addresses the 
following over the next 5 years? (Commit to become carbon neutral by 2030) 

 

Just under 70% of respondents (69.7%) of the 670 that answered question 4f thought that 
commitment to becoming carbon neutral by 2030 was very important with 16.4% answering 
they thought it was important. 5.5% deemed carbon neutrality by 2030 as not very/not at all 
important. 8.4% of respondents answered not sure to this question. 

 

Question 4g 

 
In your opinion, how important is it that Birmingham City Council addresses the 

following over the next 5 years? (Prioritise the environment in all decision making) 

 
In terms of Birmingham City council prioritising the environment in all decision making out of 
670 respondents; 69.1% believed this was very important with a further 19.4% selecting 
important in response to this question. 7.6% of respondent answered not sure with just 
under 4% answering that they thought prioritisation of environment in all decision making 
was either not all important or not very important. 

 

7. Findings – Question 5 

 
Other than those listed above, what else do you feel Birmingham City Council should 

look to deliver and achieve over the next 5 years? In your words. 

 
In question 5, respondents were asked to explore what else do they feel Birmingham City 
Council should look to deliver on in the next 5 years. Transport was an overwhelming theme 
that came out of the 558 responses forming 26.2% of all responses and a further 26.4% 
noted transport within a secondary theme. Within these responses a high portion mentioned 
public transport in their response as well as cycling. A lot of responses centred around 
making public transport more affordable: 

“Making public transport more accessible (more affordable) to encourage people to not use 
their cars.  Also trying to make zero-waste options more accessible.” 
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In terms of cycling, comments around a more joint up approach were echoed for instance 
the building of cycle lanes further a field of the city centre and keeping these of a high 
standard. 

“Improve cycling infrastructure, resurface current paths and create new ones that connect 
to one another. Lower public transport costs. New building developments should be carbon 
neutral and excess building materials should be recycled. Improve air quality by tackling car 
use.” 

“Create cycle lanes along all major roads, linking outlying areas to the city centre” 

 

8. Findings – Question 6 

 

In your opinion, what should businesses across Birmingham be doing to help protect 
the environment? 

 
The theme of supporting the city 
council to adopt policies that protect 
and improve the environment 
(75.7%) came out as top when 
respondents were asked what 
businesses could do to help protect 
the environment. A close second 
ending single use products in the 
supply chain (72.8%) followed by 
managing their land to benefit 
nature (71.2%). It is also worth 
noting 36.2% of respondents ticked 
all options available to them when 
deciding what action businesses 
should be taking, perhaps 
indicating they feel the approach 
businesses should take could be far 
ranging and broad on how 
businesses should address environmental issues.  

 

9. Findings – Question 7 

 
What should businesses across Birmingham be doing to help protect the 

environment? If answered OTHER to question 6 

 

Figure 3: 3D pie chart with visual 
split of respondent’s answers with 
answers available for Question 6 
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Question 7 was an open-ended question to respondents a follow-on question 6 to 
respondents that wanted to voice other alternatives, they felt businesses could focus on 
other than the option question 6 proposed. A total of 138 answers were collected and 
similarly to question 5 Travel came out on top (23.9%) and second as a secondary theme 
(18.8%). Responses collected centred around businesses supporting employees to make 
positive change when it comes to their commutes and how this can be enabled: 

“A commitment to promoting active travel for employees, and to flexible working to 
reduce the number of commuting journeys made” 

A number of responses spoke around employers encouraging employees with either 
financial or practical solutions 

“Encourage use of public transport or car sharing and flexible working to limit rush 
hours.” 

“Encouraging staff to car share or cycle or walk to work with financial incentives.” 

Other responses went on to mention if employers could offer facilities that could potentially 
help them when trying to be more active in their commute 

“Showers and bike storage facilities and incentives for cycling/walking/running to work” 

“join bike to work and provide facilities to shower and change... close car parks where 
possible.” 

Fractionally behind travel was waste management (23.2%) this theme did rank 1st in 
secondary themes (25%). This theme itself hinged around recycling and reducing packaging. 

“Encourage recycling at work” 

“Eliminate unnecessary packaging, if absolutely needed then environmentally friendly” 

A close fourth Greener Businesses (20.3%) continue the string of awareness from 
respondents around businesses in their totality needed to do more from an environmental 
standpoint. Some responses touched on giving employees more time to volunteer on 
environmental projects 

“Encourage staff to volunteer for environmental purposes eg wildlife trusts” 

On the other hand respondents voiced their desire for businesses to take more account for 
their actions whether this is tighter regulations or recognition for reaching certain chartered 
standards 

“Businesses should be subjected to stricker environmental regulations and be heavily 
penalized when they do not follow them…” 

“Set a charter for business to agree to for introducing and supporting green space” 
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10. Findings – Question 8 
Which of the following will you personally make a commitment to do or perhaps have 

already committed to doing? (Tick all that apply) 

 
Question 8 asked respondents on a 
more personal level what they thought 
they could do or have committed to be 
more green/environmentally friendly. 
A high portion answered making 
space for wildlife in my garden 
(75.1%) with reducing car use (71.7%) 
ranking a close second and continuing 
with the theme of travel throughout 
this report. Giving up single use 
plastic also scored highly (68.25%) 
and cutting carbon emissions from my 
life made up the top 4 (63.9%). Travel 
and rewilding personal space appears 
to be themes respondents felt like 
they have most control on to action 
and make a positive difference. 

 

 

11. Findings – Question 9  
Which of the following will you personally make a commitment to do or perhaps have 

already committed to doing? Responses OTHER to question 8 

Question 9 were a follow-on question from question 8 in which respondents who answered 
other had an opportunity to expand on their answers. There were three themes that made up 
a high proportion of answers; plant-based diet/no meat (25.6%), travel (20.8%) & conscious 
living (15.2%). Responses around plant-based diet/no meat revolved around answers 
becoming vegan, eating less meat or cutting out meat completely. 

“We have as a family gone fully vegan.” 

“Eating a more plant-based diet” 

“Cutting out meat and dairy, shopping and living as zero waste as possible.” 

Travel again scored highly in this question (20.8%), travel as whole is a trending theme 
throughout this report with respondents seemingly are prioritising as an area, they feel they 
can have an impact on. Within this theme respondents spoke frequently about cycling, 
reducing their flights, walking and not having a car. 

“Walk and cycle to work” 

Figure 4: 3D pie chart with visual split of respondent’s answers for Question 8 
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“Reducing flying for holidays” 

“I do not keep a car” 

It would seem on the whole respondents are trying to be more conscious around how they 
travel and what are the implications of the way they travel. 

Finally, the theme of the top 3 for this question is Conscious living (15.2%). This would 
include responses that have gave a far-ranging response in terms of the ways the 
respondent is trying to be more environmentally conscious. Terming it living is due to the 
answers giving coming from various components of respondents’ lives. 

“Eating more local produce and reducing my food miles, eating less meat, making my 
home more energy efficient, cycling more as a means of transport (though to do safely is 
difficult), recycling as much as possible, no quick fashion” 

“Buying more sustainable products (coconut scourers, bamboo toothbrushes, bar soaps). 
Buying larger items to reduce plastic consumption (washing up liquid, shampoo bottles). 
Never eating beef or lamb. Reducing dairy consumption.” 

 

12. Findings - Question 12 
Is there anything else that you would like to add in addition to the answers you have 

provided above? 

 

Question 12 an open-ended question formed the last question of the survey with a total of 
162 responses. Transport formed the largest theme equating for 18.5% of responses. The 
responses like previous questions centred around respondents wanting to add more 
infrastructure that promotes sustainable travel across the city. 

Cycling came up frequently as additional comment, with respondents commenting on how 
the cycling lanes can keep of being improved, Birmingham’s reliance on cars and looking at 
cycling as a feasible consistent mode of transportation. 

“Essential to continue improving cycling lanes” 

“Discouraging cars into the town centre is not enough. We need cheaper and accessible 
public transport, safe spaces for cyclists” 

“I have been cycling to work and back for the past 4 years and I often question whether I 
should be doing this due to how unsafe it can be at times” 

As well as cycling respondents often commented on the need for more accessible public 
transport as part of an all-encompassing approach to reduce the dependence on cars as a 
city. For example: 

“More cycling initiatives, cheaper buses and trains - make it so it's cheaper to not use the 
car. That will stop our emissions hugely.” 

“Our city at the moment seems to me to be dominated by the needs of vehicles. I think it’s 
time to improve the availability, reliability and frequency of public forms of transport.” 
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Green spaces also ranked highly in terms of responses (17.3%) with respondents citing that 
the city must prioritise thoughtful development and strive to be a green city. 

“I think it is very important that Birmingham is a green city; there is a fantastic amount of 
green spaces and species and we need to improve these and ensure that wildlife can thrive.” 

“Must not become 'style over substance' when caring for green spaces; please utilise the 
expertise of Wildlife organisations to help you manage best for wildlife, conservation and 
improvement” 

Trees were also a topic of conversation with several respondents asking for more to be 
planted and for trees to be conserved when developments are underway. 

“Streets should be lined with trees where possible. Road verges should be planted with wild 
flowers and not cut until after flowering.” 

“Prevent developers from destroying trees” 

“The council are removing trees to save money and selling off public parks for housing. They 
also allow developers to build large housing estates or office parks without significant 
parkland.” 

The third theme partnership working was in a completely different tone to the first two 
themes and focuses much more on a collaborative approach. This theme calls on close work 
with community, local groups, citizens of different ages as well ensuring localism in 
partnership work. 

“Important to get wide range of community group buy-in” 

“Localism is really important in making Birmingham greener. Local people and businesses 
are more likely to engage with the environmental movement if they are prospering, and not 
struggling, particularly if their customers are environmentally conscious.” 

A number of respondents have spoken around partnership in terms of having a shared 
conversation when creating green policies or schemes to be implemented in respondents’ 
local areas 

“Promote engagement with the local environment in all council-backed activities. Rethink 
current policies and practices” 

“Listen to people ideas and work as a community” 

 

13. Conclusion 
Generally, respondents are keen for action regarding environmental issues and have an 
appetite to improve transport in the city. 

Respondents, saw environment challenges as very important this was reflected in the initial 
closed questions in which they were asked what Birmingham City Council could do more 
around implementing various of green policies e.g. creating a city parks, ban single use 
plastics, regional & national leader, infrastructure for walking & cycling. 

Many feel it’s important to be environmentally friendly and green conscious largely for the 
health benefits green spaces bring second to the environmental impact is also a factor. 
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It is important Greener Birmingham take on board the theme of travel and explore this 
further. Travel/Public transport came out as a top ranked theme throughout the survey. Many 
respondents frequently commented on their desire for more efficient public transport system 
as well cycle lanes but also sought reduced car use as one of the main personal 
commitments to being more environmentally friendly.  

Moreover, whilst improving environmental policies ranked first out pick list options for what 
business can do to be more environmentally friendly. Respondents consistently commented 
on how they would welcome support from their organisation around active travel, flexible 
working and suitable changing facilities.  

Finally, it is recommended these findings are taken away and closely reviewed. Findings 
should also be shared with users and groups that may be impacted, to show that they were 
listened to and their concerns were accounted for. 
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Appendix 1 

Q3	
No.	of	respondents	-	as	their	

primary	theme	

Percentage	of	

respondents	

Green	health	benefits		 146	 25.7%	
Environmental	Impact	 100	 17.6%	
Future	planet	 94	 16.5%	
Greener	neighbourhoods	 77	 13.6%	
Protect	the	planet	 54	 9.5%	
Cleaner	air	 28	 4.9%	
My	local	area	 20	 3.5%	
Wildlife	 16	 2.8%	
Climate	emergency	 9	 1.6%	
Not	priority	 5	 0.9%	
Connection	to	the	environment	 4	 0.7%	
Green	spaces	 4	 0.7%	
Reduce	carbon	footprint	 3	 0.5%	
Green	definition	needed	 2	 0.4%	
Counter	Question	 2	 0.4%	
Care	about	environment	 1	 0.2%	
System	change	 1	 0.2%	
Green	impact	 1	 0.2%	
Grand	Total	 568	 		

 

Answers	

Count	of	4.	In	your	opinion,	how	important	is	it	that	

Birmingham	City	Council	addresses	the	following	over	

the	next	5	years?	[Plan	for	nature	by	making	the	

majority	of	the	city	green	and	connected	through	

green	and	blue	infrastructure	

Percentage	of	

Respondents	

Very	important	 471	 70.3%	
Important	 141	 21.0%	
Not	sure	 37	 5.5%	
Not	very	important	 10	 1.5%	
Not	at	all	important	 11	 1.6%	
Grand	Total	 670	 100.0%	

 

Answers	

Count	of	4a.	In	your	opinion,	how	important	is	it	that	

Birmingham	City	Council	addresses	the	following	over	

the	next	5	years?	[Build	a	central	park	in	Birmingham]	

Percentage	of	

Respondents	

Very	important	 232	 34.5%	
Important	 215	 32.0%	
Not	sure	 112	 16.7%	
Not	very	important	 85	 12.6%	
Not	at	all	important	 28	 4.2%	
Grand	Total	 672	 100.0%	
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Answers	

Count	of	4.	In	your	opinion,	how	important	is	it	that	

Birmingham	City	Council	addresses	the	following	over	

the	next	5	years?	[Be	a	regional	and	national	leader	

on	environmental	issues]	

Percentage	of	

Respondents	

Very	important	 422	 63.0%	
Important	 146	 21.8%	
Not	sure	 62	 9.3%	
Not	very	important	 24	 3.6%	
Not	at	all	important	 16	 2.4%	
Grand	Total	 670	 100.0%	

 

Answers	

Count	of	4c.	In	your	opinion,	how	important	is	it	that	

Birmingham	City	Council	addresses	the	following	over	

the	next	5	years?	[Give	priority	in	the	city	centre	to	

pedestrians	and	cyclists]	

Percentage	of	

Respondents	

Very	important	 388	 57.9%	
Important	 189	 28.2%	
Not	sure	 54	 8.1%	
Not	very	important	 23	 3.4%	
Not	at	all	important	 16	 2.4%	
Grand	Total	 670	 100.0%	

 

Answers	

Count	of	4d.	In	your	opinion,	how	important	is	it	that	

Birmingham	City	Council	addresses	the	following	over	

the	next	5	years?	[Introducing	a	new	required	building	

code	for	all	developments	with	high	standards	for	

biodiversity	and	sustainability]	

Percentage	of	

Respondents	

Very	important	 451	 67.3%	
Important	 151	 22.5%	
Not	sure	 45	 6.7%	
Not	very	important	 13	 1.9%	
Not	at	all	important	 10	 1.5%	
Grand	Total	 670	 100.0%	

 

Answers	

Count	of	4e.	In	your	opinion,	how	important	is	it	that	

Birmingham	City	Council	addresses	the	following	over	

the	next	5	years?	[Ban	single	use	plastics]	

Percentage	of	

Respondents	

Very	important	 447	 66.7%	
Important	 135	 20.1%	
Not	sure	 48	 7.2%	
Not	very	important	 22	 3.3%	
Not	at	all	important	 18	 2.7%	
Grand	Total	 670	 100.0%	
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Answers	

Count	of	4f.	In	your	opinion,	how	important	is	it	that	

Birmingham	City	Council	addresses	the	following	over	

the	next	5	years?	[Commit	to	become	carbon	neutral	

by	2030]	

Percentage	of	

Respondents	

Very	important	 467	 69.7%	
Important	 110	 16.4%	
Not	sure	 56	 8.4%	
Not	very	important	 22	 3.3%	
Not	at	all	important	 15	 2.2%	
Grand	Total	 670	 100.0%	

 

Answers	

Count	of	4g.	In	your	opinion,	how	important	is	it	that	

Birmingham	City	Council	addresses	the	following	over	

the	next	5	years?	[Prioritise	the	environment	is	all	

decision	making]	

Percentage	of	

Respondents	

Very	important	 463	 69.1%	
Important	 130	 19.4%	
Not	sure	 51	 7.6%	
Not	at	all	important	 14	 2.1%	
Not	very	important	 12	 1.8%	
Grand	Total	 670	 100.0%	
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Q5	

No.	of	respondents	-	

as	their	primary	

theme	

Percentage	of	

respondents	

primary	

No.	of	respondents	-	

as	their	secondary	

theme	

Percentage	of	

respondents	

secondary	

Transport	 146	 26.2%	 38	 26.4%	
Green	spaces	 94	 16.8%	 22	 15.3%	
Waste	management	 54	 9.7%	 11	 7.6%	
Recycling	 49	 8.8%	 23	 16.0%	
Clean	Air	Zone	 28	 5.0%	 11	 7.6%	
Education	 26	 4.7%	 7	 4.9%	
Air	pollution	 24	 4.3%	 6	 4.2%	
Green	alternatives	 17	 3.0%	 6	 4.2%	
Electric	Cars	 16	 2.9%	 3	 2.1%	
My	community	 15	 2.7%	 3	 2.1%	
Carbon	neutral	 14	 2.5%	 5	 3.5%	
Wildlife	 9	 1.6%	 3	 2.1%	
Building	 9	 1.6%	 2	 1.4%	
Green	 8	 1.4%	 		 0.0%	
Homelessness	 8	 1.4%	 3	 2.1%	
Climate	Change	 7	 1.3%	 		 0.0%	
Community	 6	 1.1%	 		 0.0%	
Water	pollution	 5	 0.9%	 		 0.0%	
Housing	 4	 0.7%	 		 0.0%	
Environment	 4	 0.7%	 		 0.0%	
Business	 3	 0.5%	 		 0.0%	
Leadership	 3	 0.5%	 		 0.0%	
Community	
consultation	 3	 0.5%	 		 0.0%	
Technology	 2	 0.4%	 		 0.0%	
Policy	 2	 0.4%	 		 0.0%	
Health	 2	 0.4%	 		 0.0%	
Grand	Total	 558	 100.0%	 144	 1	
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Q6	

Count	6.	In	your	opinion,	what	should	

businesses	across	Birmingham	be	doing	to	

help	protect	the	environment?		

Percentage	of	

Respondents	

%	of	responses	

given	

Supporting	the	city	
council	to	adopt	
policies	that	protect	
and	improve	the	
environment	 510	 75.7%	 20.5%	
Ending	single	use	
products	in	the	
supply	chain	 491	 72.8%	 19.8%	
Managing	their	land	
to	benefit	nature	 480	 71.2%	 19.3%	
Consult	with	and	
inform	all	staff,	
customers	and	
stakeholders	about	
the	actions	they	can	
take	to	protect	the	
environment	 456	 67.7%	 18.4%	
Setting	and	
achieving	carbon	
neutral	targets	 409	 60.7%	 16.5%	
Other	 137	 20.3%	 5.5%	
Grand	Total	 2483	 		

	 

 

 

 

 

 

 

 

 

 

 

 



Data	&	Insight	Team	 	 October	2019	

22	
	

Q7	

No.	of	respondents	

-	as	their	primary	

theme	

Percentage	of	

respondents	

primary	

No.	of	

respondents	-	as	

their	secondary	

theme	

Percentage	of	

respondents	

secondary	

Travel	 33	 23.9%	 3	 18.8%	
Waste	management	 32	 23.2%	 4	 25.0%	
Greener	businesses	 28	 20.3%	 2	 12.5%	
Green	awareness	 9	 6.5%	 3	 18.8%	
Green	alternatives	 8	 5.8%	 2	 12.5%	
Green	spaces	 4	 2.9%	 1	 6.3%	
Sustainable	Food	 4	 2.9%	 		 0.0%	
Unitary	authority	action	 4	 2.9%	 		 0.0%	
Conscious	development	 3	 2.2%	 		 0.0%	
General	improvement	 2	 1.4%	 		 0.0%	
My	area	 2	 1.4%	 		 0.0%	
Accessiblility	 2	 1.4%	 		 0.0%	
Civic	pride	 1	 0.7%	 		 0.0%	
Better	current	services	 1	 0.7%	 		 0.0%	
Buildings	 1	 0.7%	 		 0.0%	
Tackling	inequality	 1	 0.7%	 		 0.0%	
Local	workforce	 1	 0.7%	 1	 6.3%	
Housing	 1	 0.7%	 		 0.0%	
Green	 1	 0.7%	 		 0.0%	
Grand	Total	 138	 100.0%	 16	 100.0%	

 

Q8	

Count	of	8.	Which	of	the	following	will	you	

personally	make	a	commitment	to	do	or	

perhaps	have	already	committed	to	doing?	

(Tick	all	that	apply)	If	you	have	selected	

'Other'	as	part	of	your	response	please	go	to	

Question	8,	if	not	then	proceed	to	Question	

Percentage	of	

Respondents		

%	of	responses	

given	

Cutting	carbon	
emissions	in	my	life	

431	 63.9%	 16.6%	

Give	up	single-use	
plastics	

460	 68.2%	 17.7%	

Growing	my	own	
food	

329	 48.8%	 12.6%	

Making	space	for	
wildlife	in	my	
garden	

506	 75.1%	 19.4%	

Other	 169	 25.1%	 6.5%	
Reducing	my	car	
use	

483	 71.7%	 18.6%	

Volunteering	with	a	
conservation	
organisation	

224	 33.2%	 8.6%	

(blank)	 	 0.0%	 0.0%	
Grand	Total	 2602	 	  
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Q9	

No.	of	

respondents	-	as	

their	primary	

theme	

Percentage	of	

respondents	

primary	

No.	of	

respondents	-	as	

their	secondary	

theme	

Percentage	of	

respondents	

secondary	

Plant	based	diet	/	no	meat	 32	 25.6%	 6	 28.6%	
Travel	 26	 20.8%	 4	 19.0%	
Conscious	living	 19	 15.2%	 4	 19.0%	
Recycling	 8	 6.4%	 1	 4.8%	
Environmental	campaigning	 6	 4.8%	 		 0.0%	
Rewilding	 6	 4.8%	 1	 4.8%	
Education	 5	 4.0%	 		 0.0%	
Car	use	reduction	 4	 3.2%	 3	 14.3%	
Environmental	policy	 3	 2.4%	 		 0.0%	
Waste	management	 3	 2.4%	 		 0.0%	
Green	energy	 3	 2.4%	 		 0.0%	
Volunteering	 3	 2.4%	 		 0.0%	
More	support	from	Local	
authority	 1	 0.8%	 		 0.0%	
Water	management	 1	 0.8%	 1	 4.8%	
Grand	Total	 125	 100.0%	 21	 100.0%	

 

Q.12	
No.	of	respondents	-	as	their	

primary	theme	

Percentage	of	

respondents	primary	

Transport	 30	 18.5%	
Green	spaces	 28	 17.3%	
Partnership	working	 22	 13.6%	
City	Council	action	 22	 13.6%	
Green	awareness	 20	 12.3%	
Future	 10	 6.2%	
Education	 9	 5.6%	
Waste	management	 5	 3.1%	
Consultation	 2	 1.2%	
Climate	emergency	 2	 1.2%	
Potential	 2	 1.2%	
Homelessness	 1	 0.6%	
Grand	Total	 162	 100.0%	
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Postcodes	 Count	of	1.	Please	let	us	know	your	postcode.	
This	will	make	sure	we	know	we	are	
representing	the	views	of	the	whole	city.	

Percentages	

B30	Postcodes	 53	 13.9%	

B13	Postcodes	 34	 8.9%	

B29	Postcodes	 29	 7.6%	

B14	Postcodes	 26	 6.8%	

B31	Postcodes	 25	 6.6%	

B17	Postcodes	 14	 3.7%	

B67	Postcodes	 13	 3.4%	

B32	Postcodes	 13	 3.4%	

B73	Postcodes	 12	 3.1%	

B15	Postcodes	 10	 2.6%	

B12	Postcodes	 9	 2.4%	

B38	Postcodes	 8	 2.1%	

B28	Postcodes	 7	 1.8%	

B24	Postcodes	 7	 1.8%	

B16	Postcodes	 7	 1.8%	

B42	Postcodes	 6	 1.6%	

B20	Postcodes	 6	 1.6%	

B23	Postcodes	 5	 1.3%	

B44	Postcodes	 5	 1.3%	

B1	Postcodes	 5	 1.3%	

B26	Postcodes	 4	 1.0%	

B9	Postcodes	 4	 1.0%	

B68	Postcodes	 4	 1.0%	

B75	Postcodes	 4	 1.0%	

B93	Postcodes	 4	 1.0%	

B25	Postcodes	 4	 1.0%	

B27	Postcodes	 4	 1.0%	

B43	Postcodes	 4	 1.0%	

B90	Postcodes	 3	 0.8%	

B3	Postcodes	 3	 0.8%	

B11	Postcodes	 3	 0.8%	

B19	Postcodes	 3	 0.8%	

B33	Postcodes	 2	 0.5%	

B65	Postcodes	 2	 0.5%	

B63	Postcodes	 2	 0.5%	

B66	Postcodes	 2	 0.5%	

B74	Postcodes	 2	 0.5%	

B60	Postcodes	 2	 0.5%	

B62	Postcodes	 2	 0.5%	

B5	Postcodes	 2	 0.5%	



Data	&	Insight	Team	 	 October	2019	

25	
	

B92	Postcodes	 2	 0.5%	

B72	Postcodes	 2	 0.5%	

B18	Postcodes	 2	 0.5%	

B45	Postcodes	 2	 0.5%	

WR12	Postcodes	 1	 0.3%	

DE14	Postcodes	 1	 0.3%	

B97	Postcodes	 1	 0.3%	

B36	Postcodes	 1	 0.3%	

DY8	Postcodes	 1	 0.3%	

B76	Postcodes	 1	 0.3%	

WV12	Postcode	 1	 0.3%	

B7	Postcodes	 1	 0.3%	

CV9	Postcodes	 1	 0.3%	

B71	Postcodes	 1	 0.3%	

DY11	Postcodes	 1	 0.3%	

B91	Postcodes	 1	 0.3%	

DY9	Postcodes	 1	 0.3%	

B34	Postcodes	 1	 0.3%	

WS7	Postcode	 1	 0.3%	

B41	Postcodes	 1	 0.3%	

Wv3	Postcode	 1	 0.3%	

B94	Postcodes	 1	 0.3%	

B48	Postcodes	 1	 0.3%	

Grand	Total	 381	 100.0%	

 

Ethnicity	

Count	of	14.	Please	tell	us	your	ethnicity.	This	

will	make	sure	we	know	we	are	representing	the	

views	of	the	whole	city.	 Percentages	

White	 295	 90.2%	
Asian	or	Asian	British	 14	 4.3%	
Other	 9	 2.8%	
Multiple	ethnic	groups	 5	 1.5%	
Black/African/Caribbean/Black	
British	 4	 1.2%	
(blank)	

	
0.0%	

Grand	Total	 327	 100.0%	

 


